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After a period of
adaptation, we
now know that

what we want is

to have a:

Heatifhy
Sege

Pexiiote
Sugtainotte

bifestyle



After these two past RE-connect

turbulent years, we are

still anchored in a desire 75 W’A/’%‘Cﬁ
for wellbeing and feeling ——_a

safe, as much as we need I | .-
a sense of control over . '|/‘ Ii
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most areas of our lives.
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In a period of adaptation,
these are ideally the five ———
attributes we wish for our — ' l
future way of living: we want
is a healthy, safe, flexible, .,

connected, and sustainable na-

lifestyle.

The must-have trends in - ﬁ
furniture design for 2022/23 "
come from flexible home | = , ‘
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office configurations to
wellness-driven shapes and
joyfully coloured statement
pieces.







RE-connect

15 Jellies:










Wellnhess and
care have a
more holistic
understanding

Consumers identify a wellness
brand if they cover physical,
mental, social and purposeful
characteristics.

Considering the impact a brand
has on a community and on the
world, brands need to take care
of the individual as well as of the
society as whole.



Wellness today is taking
time for reflection and
contemplation.

Spaces are becoming
warmer, softer and more
wellness-centric.

Design that considers
the impact on mental
health moves to the fore,
as architects and interior
designers aim to soothe
post-pandemic anxiety.







It’s an exercise
about beauty,
simplicity, and
minimalism.

Inviting interiors focus on elements
from the sanctuary home, with
soothing colours, tactile materials,
diffused lighting and organic forms
that communicate a message of
safety.
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Walter Meloak

Khaki




Light
Sandstone Pink




Bella Chestnut
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A HYBRID LIFE

A blend of two lifestyles:
private & public

After a period of adaptation, we
now know that what we want is to
have a healthy, safe, flexible,
connected, and sustainable
lifestyle.

Borderless aesthetics between
residential and public design
continue to grow as we seek

homely comfort wherever we go.

Our home used to be the shelter for
personal life. Working from home
over a continuous period leads to
change. That tradition has shifted

into a hybrid lifestyle.







67

of leader’s interviewees say their
company is considering redesigning
office space for hybrid work.

The 2021 Work Trend Index / Microsoft



The Collaboration Hub - flexible office layouts.
Restorative Spaces.
Social Interaction Areas.
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Finding

solutions leads to
becoming more
experimental

A more playful approach full of
fluidity, creativity and fun is
presented again in the surface
design to bring a touch of
optimism to interiors.
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BIOPHILIC
DESIGN GOES
MAINSTREAM

Biophilic design is incorporating
nature into our built environment
and designing inspirational and
restorative places that connect
humans to their surroundings.

It's more than just the addition of

a pot plant or two. Natural light,
vegetation, living walls, natural
textures & materials and nature
views will provide a positive impact.
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Golden Nugget

Bimba




BIO-BASED
FUTURE

Aiming to meet climate
targets, designers

research and develop
bio-based product designs
which include materials, and
energy derived from
renewable biological
resources.
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Raw earth,

hemp, seagrass,
eggshell,
orange peel



Bengala
Chestnut




MEANINGFUL
IMPERFECTION

Materials look as
unaltered as possible

Nature is never the same; it
evolves, changes colors and
textures throughout the seasons,
and exposes surface design to
the outdoors.

The idea of waiting to contact
nature in the most essential and
unaltered way fosters the concept
of being surrounded by surface

design that shows a patina of time.

Monet

Lima
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TREND
TRANSLATION

by Lamigraf

*Almost all the designs in our collection are
available in finish foil at Likora.



FURNITURE
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Bella Chestnut
2778-30% 2778-303

2671-302

2671-305

Water Meloak
2671-306 2671-301




R773-201

R773-301

Kauai
2773-302

2696-202
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2639-303

2639-305

Bruna
2639-301 2639-307
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2693-303

Scottie Oak
2693-30% 2693-302




2687-203

Carabela
262%3-301

Cometa
2687-20%

26%3-302

26%3-303

26%43-306




2635-305

2629-301

262%9-302

Kenia Chestnut
26249-303 2629-2602%




2781-30%

2781-305

Persian Metal
2781-303

2679-301

2679-303

Royce Walnut
2679-302 2679-30%




Pegaso
R772-302

2626-302

2626-30%

2626-306

2772-301

2772-303

Pompeya
2626-303




2755-306

Bogey Chestnut
2625-%413

Yucatan
2755-305

2625-2403

2625-240%

2625-2405




2632-202

2632-20%

Fondi

2632-201

2698-201

2698-302

Maracuya
2698-303 2698-301




2699-201

2699-203

Bobby
2699-202

2779-%01

2779-%02

Bimba
2779-%03 2779-20%




2780-%405

278%-202

Bengala Chestnut
278%-302




2783-301

Wimberley
2783-302 2783-30%

2782-302

Dune Rosse
2782-312 2782-311




2667-302

26240-303

2620-30%

MKT
HR9287 MKT-36

Boutik
2667-303




2673-201

2673-302

2592-302

2592-308

Rafia Random
2592-301 2592-309




263%-303

2623-301

2623-302

Tambora
2623-202 2623-%19




2697-301

2697-302

Milo’ Stone
2697-303




UNICOLORS
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White Polar
891-01

Ochre
891-2280

Light Pink
891-2571

Sandstone
891-2380

Khaki
891-2577

Lavender Aura
891-2%73
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Gerbrera
891-2573

Parisian Blue Red Carmine
891-257% 891-2578
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Golden Nugget Lima Brick
891-2%66 891-2580 891-2572

Emerald Cocoa
391-2009 891-2579




GET INSPIRED
#Lamigrafgroup

@00

www.lamigraf.com

Lamigraf S.A.

Mas Dorca, 14-16 Ametlla Park
08480 Ametlla del Valles
Barcelona - Spain

Tel. + 34 93 8431888
lamigraf(dlamigraf.com
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